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Chemical and
Physical Properties

Features and Bene�ts
• Economical hair and body wash

• No conditioners

• pH balanced, provides quick sudsing

• White Pearl color with Mango scent

• Ideal for bulk pour dispensers

ITEM # DESCRIPTION DISPENSER SIZE PACK 

50109 Hand & Body Wash Pour Top Gallon 1 Gallon 4

Ingredients
Water, Ammonium Lauryl Sulfate, Ammonium Laureth Sulfate, 
Triisopropanolamine, Cocamidopropyl Hydroxysultaine, Glycerin, Glycol 
Distearate, Laureth-4, Cocamidopropyl Betaine, Acrylates/ C10-30 Alkyl Acrylate 
Crosspolymer, Fragrance, Tetrasodium EDTA, Methylisothiazolinone, 
Methylchloroisothiazolinone.Product Type  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . Liquid

Color  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . White

Clarity  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . Opaque

Fragrance  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . Mango

pH (as is) 25°C  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 6.25 Typical

Freeze Thaw Stable  .  .  .  .  .  .  .  .  .  .  .  . Yes (3 cycles)

% Surfactants  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . Above 9%

Viscosity at 25°C  .  .  .  .  .  .  .  .  .  .  . 1,000 CPS Typical

CA prop 65 compliant  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . Yes

HAND & BODY WASH
Lower cost alternative to our Hair & Body Shampoo, does not contain 
conditioner.  pH balanced and provides instant sudsing.  Elegant White pearl 
appearance with appealing Mango fragrance.

Directions for Use
Apply su�cient amount of product to a 
washcloth or hands to work up a rich 
lather. Apply over entire body. Rinse with 
clean water and dry thoroughly. May also 
be used as a shampoo.

50109

 Market Segments
 General O�ce/Restrooms

  • Public Restrooms
  • Truck Stops

 Education

  • Colleges/Universities

 Healthcare
  • Hospitals
  • Nursing Homes

 Industrial & Manufacturing
  • Shower rooms

 Sports/Hospitality/Leisure

  • Casinos/Hotels
  • Fitness Facilities

P R O D U C T  I N F O R M A T I O N


